


Hello!

As | write this treatment, | can’t help but feel
excited. | have a strong desire to create this film and
immerse viewers in the transformative journey of
discovering the perfect style. J&B Menswear, it'’s a
sanctuary of self-expression, where elegance
becomes therapy. Stepping into this world of
refined fashion feels like a renewal of confidence
and identity. Through this film, | want the audience
to feel that same sense of transformation, capturing
the magic of finding a look that not only fits but
empowers.
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: "Eruly__(_:aptivating sensory journey for viewers. By,

B sclf-care and reinvention. Through stunning visuals,
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https://www.voutube:
/watch?v=t2 Mvk7C

Ithough this example is not a
J&B Menswear, | like how this
ilm manages to capture the
exclusivity and the ultimate
experience. We want that too.

INSPIRATION
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https://vimeo.com/917858265
https://www.youtube.com/watch?v=t2LMvk7CKJ0
https://www.youtube.com/watch?v=t2LMvk7CKJ0
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he main character of the commercial
represents an individual seeking a
change. He is a modern, stylish man
navigating his daily life, yet something
eels missing—a need to refine, elevate,
and express himself through fashion. He
enters J&B Menswear looking for more
han just a wardrobe update; he seeks a
ransformation.
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nside, the boutique becomes a J&B Menswear isn't just a clothing
space of inspiration, where curated boutique; it's a place where style

ieces and expert styling guide him therapy happens—where every
owards a new version of himself. < ~selection is an act of self-care, and
ith each carefully chosen piece, his every outfit is a reflection of inne
confidence builds, and he leaves with
more than just a new look—he
carries an elevated sense of
assurance.
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A man walks through the streets of Norwich,
subtly adjusting his collar, his reflection
catching in a boutique window. He pauses
for a moment, contemplating. Does his look
truly represent who he wants to be?

He steps into J&B Menswear, greeted by a
warm, inviting atmosphere.

Suddenly, their attention is drawn to a
glowing, inviting sign across the street: "J&B
Menswear." The atmosphere changes as
they step into the store, which feels almost
magical. Shelves sparkle, shoes seem to
shimmer, and the ambiance invites them
into a world of possibilities.

The man steps out of the store,
his posture more assured, his
presence commanding
attention.He walks into the city
with purpose, embodying the
tagline: "J&B Menswear —
Your Style Therapy."
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Our video will e y the words lish,
transformative #sophisticat he

and cinematic,

nce with a modern

, ed*‘e. The bouti feel aspirational yet
inviting, with ing and premium b‘
textures enhancing the visual storytelling. .-

e Cinematic color grading will emphasize
richness, depth, and contrast.
“Smooth, seamless transitions will
create a flowingy € ‘
e Slow-motion‘elega
dynamic pacing will keep the energy
engaging yet sophisticated.
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To capture the transformative essence of Shop X, the \

production design will reflect a seamless fusion of quury
and personal discovery.§

e Lighting & Mood: Warm, directional lighting will
create depth and |nt|macy, emphasizing textures |
B> | i, Y
Store Ambience: The boutique will be styled asiiill | : W —
flan inviting, cqrated space, showcasing_its_w
selection in a way that feels both aspiratibnal and

Motion Graphics & VFX (Subtle

o Smooth, elegant transitions between outfitsji
to symbolize personal relnventlon ntion./

AL VRTUR SWAS I ik T M

/ Enhancements): [l .,\ )/ ‘ 7 -
7 .

o  Gentle highlights and reflections on

premium fabrics to enhance visual appeal.
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https://www.instagram.com/p/DDXUQGau1Wj/
https://www.instagram.com/p/DDXUQGau1Wj/
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Email: manager9l@icloud.com

THANK YOU

Web:

https://www.magicskills.co.uk/

Contact: +447383306300

Daniel Guerra
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https://www.magicskills.co.uk/

